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2 Recruiter

the difference between
exceeding goal and

doubling your work just to

keep above water

By Staff Sgt. John Asselin
Air ForceRecr uiting Service

WEe' re coming upon thetoughest recruiting season of theyear and
onebasictool will put you ontrack for goa — delayed entry program
management.

“DEP management means making sureyou keep thekids sold,
preparethem for basictraining and avoid cancellations,” said Master
Sgt. Colette Bousson, acommand standardi zation and training man-
ager at HeadquartersAir Force Recruiting Service. “ A recruiter witha
solid DEP program doesn’ t have to work double hard to replaceacan
(cancdletion).”

Reducing cancel lationsthorough DEP management hashel ped many
excel inAFRS.



“| started out with two bad
yearsof cancdllations— eight my
first year and seven my second,”
said Master Sgt. Jay Ross, an
enlisted accessionsrecruiterin
Columbus, Ohio. “Thisyear, the
reductionin my cancellations
through DEP management d-
lowed metowinthegold badge.”

Another main payback from
DEP management is perpetuation,
according to Sergeant Ross.

“Maintainingyour DEPwill
increase productivity — | do
most of my work through per-
petuation. If | have peoplein my
DEP, that always|eadsto getting
another personintotheAir
Force,” hesaid. “If you keep
your DEPfull of positive people,
they will go out and bring you
more positive people.”

“At oneof our annualswe
weretoldthat if yougot aDEP
30 or more deep and took good
careof it, youwill makegoal from
perpetuation,” said Master Sgt.
Rodney McDanidl, theflight chief
of the 345th Recruiting Squadron
D Hight.“1 strived for that and it
works. | amabeliever.”

Involvement iswhat keeps
DEPpersinterested until ship day,
according to Segeant Ross.

“When first cameout here, |
wasjust doing the DEP
commander’scalseach month,”
hesaid. “Keepingtheminvolved
withmorethan oneactivity a
monthisthekey.

“I havealot of DEPactivities
like basetoursand paintball
outings. | also startedaDEP

command — set up kind of likea
sguadron with acommander and
afirst sergeant. Everybody hasa
respons bility inthe DEP— that
makesthem fed involved.”

Although DEP managementis
most involved at therecruiter
leve, it Sartswiththeflight chief,
Sergeant Bousson said.

“Theflight chiefsshould be
heavily involvedin DEPmanage-
ment and working with recruiters
to ensurethey have an effective
program,” shesaid. “ Theempha
siscomesfromtheflight chief —
if theflight chief makesita
priority, itwill beapriority for the
recruiter.

“If theflight chief isnotin-
volvedin DEP management, that
flightisgoingto haveahuge
cancdlationrate,” shesaid. “The
higher that rate, the more bodies
you haveto keep producing to
makegoal.”

Andflight chiefswho have
experienced both sides of the
fenceagree.

“l amtaking alot of thingsthat
| learned from asuccessful DEP
management program and passing
itadongtomy recruiters,” Ser-
geant McDanid said. “| getthem
to buy inonusing thetools.

“DEP management happensin
my flight— | want to beableto
goto deepthenight beforeship
day and know everythingisok,”
headded. “ It'simportant to take
care of thoseboysand girls. If
youwork for them, they will work
foryou.”
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Yugling yoUr DEE

Take time to keep your applicants
gualified, interested and involved

By Saff Sgt Marti Ribeiro
Air ForceRecr uiting Service

They’ vegonethroughthe
Military Entrance Processing
Station, they’requdifiedand
they’ veswornin. Now comesthe
redl challenge— keepingthemin
the delayed entry program.

If recruiting wasn't already
hard enough, assoon asan
applicant hassigned their con-
tract, each recruiter beginsa
juggling act to make surethe
applicant staysinvolved, inter-
estedintheAir Forceand quali-
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fiedfor service.

Somerecruitersbelieveit'sthe
up-front attitudeand telling
applicantsthetruth that will keep
theminthe DEPR.

“Applicants should becom-
pletey awvareof their commitment
duringtheinitid MEPSbriefing
— make surethey know they are
joining theAir Forcewhen they
swear intothe DEP” said Tech.
Sgt. James Consgero, a367th
Recruiting Squadron recruiter.

Staff Sgt. Randall Green,
another recruiter fromthe 367th
RCS, aso hasthe same opinion.

“I tell them how theAir Force
is— thegood, the bad and the
ugly — no hiddentruths,” he said.
“Either they takeit or they don’t.”

Sergeant Green emphasizes
that aslong astherecruiter is
honest and straightforward from
thebeginning, then DEP manage-
ment problemswill belessand
thecancellation ratewill below.

According to both of these
recruiters, telling the DEPper
everything up front preventsthem
from canceling out later on.

Besidesovercoming cancella-
tions, recruitershavetotry their



best to make sure each DEPper
remainsqualified for activeduty.

There'snot alot arecruiter
can dowhenit comesto keeping
aDEPper quaified. If aDEPper
hasamedical issueor getsa
trafficticket, it’'snot because of
what arecruiter did or didn’t do.
But, thereare somethingsthat a
recruiter can emphasizeto keep
theapplicant qudified.

Tech. Sgt. John Underwood, a
338th RCSenlisted accessions
recruiter, useshisDEP
commander’scalsto haveguest
speakersfromthelocal commu-
nity talk to hisapplicants. At his
last commander’scall, heused a
representativefrom alocal bank
to brief hisDEPperson sound
financid management.

“| was ableto emphasizethat
you need to keep your finances
straight in order to stay qualified,”
Sergeant Underwood said.

Recruiterscan aso usetheir
commander’scallstotalk about
stayinginschool, out of trouble
and drug-free— other waysfor
DEPpersto keep themselves
qudified.

If overcoming second thoughts
and qudification wasn't enough,
recruitershaveto keep each
individual DEPper interestedin
theAir Forceand motivatedto go
tobasictraining.

According to Tech. Sgt. Scott
Davis, a338th RCSenlisted
accessionsrecruiter, the best way
to keep them interested isto keep
theminformed andinvolved.
Sergeant Davisand hisoffice
partner mail out aletter to each
DEPper at |east two weeks
beforethenext DEP
commander’scall so DEPpers

havetimetofititintotheir sched-
ules. Besidescommander’scall
dates, thelettersalso contain
information about who'snew to
the program, DEPper responsi-
bilities, check-inpoliciesand
information on how toremain
qudifiedfor activeduty.

“Wealso brief each applicant
of what they arerequiredtodo
each month beforethey process
for us,” Sergeant Davissaid.
“That way they know up front
that they will haveto comeinand
see ustwiceeach month.”

Sergeant Green keepshis
DEPpersinvolvedin other
activitesbesdescommander’s
cdls

“Wedo thingstogether, like
attend concertsand sporting
events, play paintball and goto

themovies,” Sergeant Green said.

“| treat themasafamily.”
Another way to maintainyour
DEPisto get DEPpersinvolved
inrecruiting.
Master Sgt. Knute Headley, a
flight chief with the 338th RCS,

said heused aDEP point system
that another recruiter taught him.
It wasamonthly point system
where DEPperscould earnfive
pointsfor working intheofficefor
onehour, five pointsfor posting
flyersinhiszone, 10 pointsfor
phone check-in and 20 pointsfor
attending commander’scalls.
Sergeant Headley also gavethem
pointsif they ddivered qudified
leads.

Hewouldtdly their pointsat
theend of themonthand give
away prizesfor firgt, secondand
third place.

“| gaveaway thingssuch as
dinner for two, free oil changes, a
tank of gas, movietickets, CDs
and amusement park tickets,”
Sergeant Headley said. “Aslong
as| kept the prizesinteresting, |
got plenty of leadsand my
commander’scallshad avery
high attendancerate.”

Sowhileit may beajuggling
act to make sure DEPpersdon’t
cancel out and stay ready to ship,
it swell worththeeffort.

Ship Insurance
Six tips to keep your DEP afloat

1. Hold monthly commander’s calls
2. Require each DEPper to call or stop by the office at

least once a week

3. Give away prizes for the most qualified leads

DEPpers give you

4. Talk to DEPpers about any concerns he or she might

have about basic training

5. Have DEPpers talk with airman on the recruiter
assitance program — they’ll listen better to their peers
6. Get them involved in the community as an Air Force
DEPper — this will help them feel like they’re part of

something
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By Tech. Sgt. Daniel Elkins
Air For ceRecr uiting Service

crossthe country

recruitersemploy

avariety of

methodsall

geared toward
generatingleads, qudifying
potentia applicantsand earning
net reservations. All of these
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techniques—whether straight
from arecruiting handbook or
sometimesborneof cregtive
improvising—pay off monthly
whenrecruitersoften earn abrief
respitefrom the stressof making
god before concentrating efforts
on next month’sgodl.

For al of theenergy that goes
intomakinggod, training officids
at HeadquartersAir Force
Recruiting Service suggest recruit-
ersspend aproportiona amount
of timeand effort managing the

L,
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Tools help re
applicants to

resourcesthey worked so hard to
placeinthedelayed entry pro-
gram.

“A strong DEPaddstoa
recruiter’ ssuccessmorethan
anything,” indstsMaster Sgt.
Brad Elkjer. “Oncerecruiters
have successfully put peoplein
the DEP, their job isjust begin-
nng.”

Sergeant Elkjer, dongwith
Master Sgt. Cal Robinson, serve
ascommand standardization and
training managersfor AFRSand
stresstheimportance of DEP
management using avariety of
toolsand programsavailableto
recruiters.

One of the newest toolsunder
design by Sergeant Robinsonis
theU.S. Air Force Delayed Entry
Program Guideto be presented



cruiters get

ship day

to DEPpers. Theguide bringstogether information
onavariety of subjectstoincludestaying qualified,

DEPmesetings, physica conditioning, preparing for

BMT and pay.

“ At onetime, therewasahandout that wasgiven
to DEPpers, but no processwasin placefor keep-
ing that guide updated and flowing to thefield,” said
Sergeant Robinson, who has spent 15 yearsin
recruiting. “ Previousinspectionsfound that while
somerecruitersused handbooksfor managing their
DER  othersdidn’t have anything to serveasaguide.
We saw aneed for astandardized approach to
provideinformation to the DEP”

“Recruitershavethree objectivesin managing
their DEP— perpetuation, motivation and keeping
peoplequdified. Thisguideadsrecruitersin
meeting these three obj ectives by helping answer
questionsand preparing DEPpersfor basic military
training,” added Sergeant Elkjer.

They expect theguideto beavailableto thefield
by theend of January. It will be accessiblethrough
thetraining Internet Steat www.rs.af.mil/rsot aswell

asthrough the help menu on AFRISS.

Inadditiontotheguide, avariety of toolsand
programsarealso availableto recruiterstohelp
managetheir DEP.

DEPcommander’scall

Recruitersshould require membersof their DEP
attend monthly meetings, or commander’scals,
which can serve multiple purposes. These meetings
ensure DEPpersreceiveinformation critical to
successat BMT and technical training; providean
opportunity to ask questions; alow recruitersto
verify qualification; and serveasaforumfor
DEPpersto meet othersentering theAir Force.

“Thesemeetingsarevery important because
recruiters need to havethat face-to-face contact
withtheir DEP” Sergeant Robinsonsaid. “It’'san
excellent opportunity to bring peopletogether to
ingtill agreater senseof belonging.”

Sergeant Elkjer warns, however, that recruiters
should makethese mestingsfun andinformative so
DEPpersdo not view them asawaste of time.
Monthly meetingsoffer an excellent opportunity for
DEPpersto learn about theAir Forcefromairmen
participating inthe Recruiter Ass stance Program.

Recr uiter Assistance Program

Oneof thegreatest benefitsof having airmen
return to their hometownsto perform RAPduty is
that they are ableto sharetheir experienceswith
others. Among those at thetop of that list should be
membersof the DEP. Sergeant Robinson said
DEPpersplaceagreater degreeof credibility inthe
information they receivefrom airmen homeon RAP
duty.

Recruitersshould have RAPpersdevel op abrief
summary ontheir basic and technical training experi-
encesto sharewith DEPpersduring monthly meet-
ings. Thesummary canincludewhat atypica day is
like, what to expect, what they liked best, and what
they wish they would have known beforeleaving for
BMT.

“Peoplelovetaking toarmenwho havejust
returned from BM T and tech training to get some
helpful hints,” Sergeant Elkjer said.

If membersof the DEP do not havethe chanceto
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|earn about the Air Forcefrom
RAPpers, another option may bea
basetour.

Basetoursprogram

For recruiterswho arelocated near
Air Forceingtallations, abasetour
program offers DEPpersachanceto
see and learn about theAir Force
missionfirsthand. Theopportunity to
seehow airmenwork andlivealows
DEPpersto seethemselvesinsucha
position.

“Thekey to abasetours program,
likeanythingelse, isplanning,” Ser-
geant Robinson said. “Whileabase
may be new to aDEPper, they can
gtill tell thedifferencebetweena
coordinated, professional tour and
onethat involvesgoing to different
shopsand dormsand knocking on
doorsfor animpromptu tour,” hesaid.

Herecommendsworking through
sguadron public affairsNCOsto
either set up thetour or gain points of
contact totheinstallation wing public
affarsoffice,

If therearelimitationstothe
number of peoplethat can attend a
basetour, therecruiter could also
possibly take photosof thetrip to
sharewith othersinhisDEPthrougha
locdly produced newd etter.

L ocally produced newdetters

Another avenuefor keeping
DEPpersinformedisthrough theuse
of locally produced newdetters. Both
training managerssaid they used these
whenthey wereinthefield and found
themto bevery valuablein keeping
membersof their DEP motivated.
They believethe process of producing
aloca newdetter isused by many
acrossthe country and said they offer
recruitersachanceto highlight new
membersof their DEPaswell as
recognize contributions.
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Sergeant Robinson admitsthat in
yearspast producing alocal newd etter
wastime consuming, however, the
availability of templatesintoday’s
software packages offersavariety of
formatsfrom which to chooseand
savestime.

Locally produced newd ettersmay
be used to identify DEPperswho earn
awardsfromrecruitersfor their in-
volvement. Squadron public affairs
NCOscan help with newdetter idess.

Awar dsprogram

Many recruitershaveimplemented
anawardsprogramfor their DEP.
Sergeant Elkjer said the program
consstsof assigning asystem of point
valuesto dutiesthat are being per-
formed by membersof the DEP.
Another method for keeping DEP
membersinvolved may includeassgn-
ing themto positionssuch asflight
leader and first sergeant.

Recruiterscanthen promotethe
awards programtothe DEPand
reward individualsmonthly based on
their participationin activitiesand
pointsaccumul ated.

“It'sagreat way toreward and
recognize membersof the DER, al-
though the cost for awards comes
directly out of therecruiter’spocket,”
said Sergeant Elkjer.

Theweeksand sometimesmonths
recruitersinvestin bringing young men
and women into the DEP can palein
comparisonto the several monthsthese
same peoplemust wait before shipping
to BMT. Keeping DEPpers motivated
and qudified requiresrecruiterstorely
onavariety of toolsand programs
availabletothem. That investment,
nonethel ess, requiresmanagement in
order for it to grow, yielding apayoff
that trand atesinto successfor recruit-
ers.



Waiting is the hardest part

DEPpers speak on what keeps them interested

By Tech. Sgt. Daniel Elkins
Air For ceRecr uiting Service

Although patienceisavirtue, it'saqudity many young
Americansareincreasingly growing short-tempered over.
The convenienceof drive-through fast food restaurants,
drive-up banking and on-line shopping haseliminated the
tiresomewait many endurein devel oping thisvauable
characterigtic.

Patience, nonetheless, isafeaturecritical to the success
of recruiterswho must manage adelayed entry program
congsting primarily of teen-agersand young twenty-
somethingswho have spent most of their livesenjoying the
conveniences of today’ sfast pace.

Because of the successAir Force Recruiting Service
hasenjoyed over thelast two years, someyoung men and
women making up arecruiter’sDEPare being asked to
wait nineto 12 months before coming on activeduty. This
wait presentsachallengefor recruiterswho must manage
theseindividuasto ensurethey remaininterestedinand
motivated to jointheAir Force.

Despitethewalit, recruitersarefinding that by keeping
their DEPpersinvolved, futurearmen remain dedicated to
joining.

Among thoseisAdam Rendon, a17-year-old San
Antonio nativerecruited by Staff Sgt. JamesWatkinsin
August. Although he preferstoleave as soon aspossible,
Mr. Rendon hasqualified and doesn’t mind waiting for an
adminigtrativejob to open.

“I’vecometo the conclusionthat thisiswhat | want to
do, andI’'mgoingto stick to it regardless of thewait,” he
sad.

Mr. Rendon said he attendsmonthly DEP mesetingsand
sees Sergeant Watkins about twiceamonth.

“Themeetingsare good since he spendstimeteaching us
theinsigniaand telling usewhat to expect at basictraining—
not just show up, weighinand leave,” hesaid.

In the meantime, Sergeant Watkinskeepsthe 17-year-old
and othersinthe DEPinvolvedinvariousactivitiesto keep
them informed about the Air Force and inspired about joining.
Mr. Rendon said heusually callshisrecruiter to seeif he needs
any help sincehe' stemporarily covering two offices.

For Lyndsey Brammann, an 18-year-old who entered the
DEPin October, the highlight of her wait to comeon active
duty was achanceto meet and be administered the oath of
enlistment by the Thunderbirdsat NellisAir Force Base, Nev.

“It wasonly amonth after | decided tojointhat | was
swornin by the Thunderbirdsand got to seeeverything at
Nélis; itwasreally cool,” said MissBrammann.

Shesaidthereare several reasonsfor her decisontojoin
theAir Force after being presented the benefitsby LasVegas
recruiter Tech. Sgt. Kenyon Moe, but shelikesmost the
opportunity totravel.

Having selected theintelligence career field, Miss
Brammann must wait dmost sx monthsbeforeleavingin
Marchfor basic military training. Thewait, however, provides
her thetime she prefersto enjoy the holiday season at home,
learn more about the service, and takealittleextratimeto
preparefor thephysical fitnessrequirements.

“Thecommander’scall isgood becausethereisusually
somebody therewho just got out of training and answersour
guestions,” shesaid. “If I’ ve got questions about processing or
other important stuff, | rely on Sergeant Moeto answer them.”
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AROUND AFRS

I a ke th e The U.S. Air Force Air Demonstration Squadron is scheduled

to perform at air shows across all four recruiting groups in 2004.

The Thunderbirds will also perform shows at Pacific bases as
well as one show in Canada. The full schedule is available at
http://www.airforce.com/thunderbirds/scheduleprintable.htm. For
more information, contact the Thunderbirds special events

O n t h e recruiter, Tech. Sgt. Gabe Quintana at (702) 652 4019.

Road
May 1-2 — Millville, N.J.

. May 15-16 — Dover AFB, Del.
Thunderbirds announce  way23—Langeyars,va
June 19-20 — North Kingston ANGB, R.I.

2004 a| ) h OW SC h ed u | e July 10-11 — Binghampton, N.Y.

Aug. 14-15 — Westover ARB, Mass.

Graphic by: Staff Sgt. John Asselin
Source: Air Force Print News

372nd RCG

April 17-18 — San Diego, Calif.

s e cl  369thRCG | o oo

June 12 — Hill AFB, Utah June 26-27 — Janesville, Wisc.

June 13 — NAS Fallon, Nev. July 3-4 — Kansas City, Mo. March 27-28 — Punta Gorda, Fla

July 21 — Cheyenne, Wyo. Aug. 21-22 — Offutt AFB, Neb.  April 3-4 — Eglin AFB, Fla.

July 24-25 — Fairchild AFB, Wash. ~ Sept. 4 —ElilsworthAFB, S.D.  May 8-9 — Lake City, Fla.

Oct. 9-10 — Redding, Calif. Oct. 16-17 — Houston, Texas May 22 — Charleston AFB, S.C.

Nov. 13-14 — Nellis AFB, Nev. Oct. 23-24 — El Paso, Texas June 5-6 — Maxwell AFB, Ala.
Oct. 30-31 — Lafayette, La. July 31-Aug. 1 — Greenfield, Ind.

Aug. 28-29 — Toledo, Ohio
Nov. 6 — Camden, S.C.
Nov. 7— Seymour Johnson AFB, N.C.
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Three’s company

Recruiter pulls hat trick
with Missouri siblings

By Saff Sgt. Joel Langton
345th Recr uiting Squadron

It'samost likethe Brady
Bunchincamouflage. Exceptit’'s
thestory of afuturelinguist,
computer operator and avionics
Specidid.

Two sistersand one brother
fromBoonville, Mo., decided it
wastimetoraisether right hand
and enlistintheAir Force, thanks
to Staff Sgt. Jonas Patterson, the
trio’slocal recruiter andfamily
friend.

Twenty-five-year-old Ricki
Alleman; 21-year-old Chrigtine
Chaseand 19-year-old Michael
Chasearedl entering active duty
withinalittlemorethan amonth
of each other.

Another servicewashnever a
congderationfor them. Their
father, Ricki Chase, servedfor six
yearson activeduty intheAir
Force, and they had adeep-
rooted prideinthejunior service.

Recruiting themwasn’t ahuge
hurdleeither, Sergeant Patterson
sad.

“They dready felt very positive
about theAir Forceand there
werestrong family tiesaswell,”
Sergeant Patterson said.

Thetrio agreed that there
wasn't one member who led the

Photo by Staff Sgt. Joel Langton

Left to right: Siblings Ricki Alleman, Michael Chase and Christine Chase.

othersineither.

“Wejoined together, more so
in step with each other than one
of usleadingtheothers,” Ricki
sad.

They may havejoinedwith
each other, but their initial sign-up
camein an 18-month window.

Chriginajoinedfird. Eight
monthslater Michael cameinand
then saven monthsl ater, Ricki
completed therecruiting trifecta.

Their entering activeduty was
the exact opposite of their acces-

sion. Ricki left for bascmilitary
training Dec. 9, Michael Dec. 15
and Chrigtinaleaves Jan. 13.

For Sergeant Patterson, the
high point didn’t comeuntil after
thethreewere set to enter. “It
wasredlly neat whenwedidthe
DEPswear ina the University of
Missouri and TexasA & M
footbal game, and al threewere
onthefield at thesametime,
swearingin,” Sergeant Patterson
said. “I thought to mysalf, how
often doesthishappen.”
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TAKE NOTE

AFRS announces

logistics awards

Thefollowing peopleare
recognized aswinnersof Air
Force Recruiting Service sannua
logisticsawards:

Master Sgt. CharlesD.
Hall, 331st Recruiting Squadron,
Chief Master Sgt. Eddie Speight
Supply Superintendent of the
Year,

Tech. Sgt. Jon R. Weinber g,
364th RCS, Senior Supply
Technician of theYear, and

Senior Airman Terrence
Sndll, 338th RCS, Outstanding
Supply Personne of the Year.

AFRS members earn

SNOCA awards

Thefollowing peopleare
recognized asdistinguished
graduatesfromtheAir Force
Senior NCO Academy:

Senior Master Sgt. Patrick
A.Brandell, 318th Recruiting
Squadron, and

Senior Master Sgt. Timothy
M. Little, 367th RCS.

Air Force re-ups

with NASCAR

TheU.S. Air Forcehas
renewed itsrelationship with
Wood BrothersRacing for the
2004 racing season, Air Force
officiadsannounced. TheAir
Forceisan associate advertiser in
the NASCAR Nextel Cup Series
withtheWood Brothers No. 21
Ford Taurus, driven by Ricky
Rudd.

“I"'mjust redl excited that the
Air Forceiscomingback in
2004. Itlookslikeitwill bea
really good year,” said Mr. Rudd,
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Red Cross manager asks
donors to hold donations

WASHINGTON (AFPN)
— InAugust, theAmerican
Red Cross asked the public for
donationsof phonecards,
clothing, small suitcasesand
comfort itemsfor service-
membersrecuperating at
Walter Reed Army Medical
Center inWashington, D.C.

Now BarbaraGreen, the
ARC station manager, said she
hasmore phone cards, sweat
pantsand luggagethan shecan
use.

Infact, thanksto agenerous
public, somany itemswere
donated that the Red Cross
storage room inside the hospi-
td isfilledtothebrim, and Ms.
Greenispolitely asking the
publicto hold off until further
notice.

“We' renot going to be able
togiveital away,” shesaid,
adding that oneArmy unit sent
anAir Force C-130 Hercules
“full of stuff.”

Theinitia request came
because many servicemembers

whoisinhissecond year driving
for Wood BrothersRacing. “I've
been fortunate over theyearsto
haveanumber of different spon-
sorswho have supported me, but
probably noneasuniqueasthe
Air Force.”

“NASCAR providestheAir
Force an outstanding opportunity
toreach potential recruitsand
their families, providessupport to
our recruiting effort and increases

evacuated to the center arrived
with no personal effects, she
said. Now, Ms. Green said,
her concerniswhat to dowith
all thedonated items. Shesaid
itisvery important that she
followsthedonors' intent that
theitemsgotothe
servicemembers, sowhatis
now on hand will take care of
their needsfor theforeseeable
future.

“Weneedtowait awhile, to
at least give usachanceto use
what we have beforewetake
Inany moreitems,” shesaid.
“We'll put the appeal out again
whenthetimecomes.”

Ms. Green said that she
appreciatesthepublic's
generogity, and that the
servicemembersare“very
thankful” for what theAmeri-
canpublicisdoing.

“The (servicemembers) are
very well awareof thecaring
of theAmerican public, and
they arevery grateful,” she
sad.

awareness of theAir Force
among thegenera public,” said
Lt. Col. Steve Murray, AFRS
publicaffairschief.

AFRS gets new IG

Lt. Col. David C. McCormick
isthenew AFRS Inspector
Generd. Asthel G Colone
McCormick isauthorized to
conduct and direct investigations,
gppointinvestigating officersand



other dutiesasAir Forceinstruc-
tionrequires.

Colonel McCormick canbe
reached at (210) 652-6130/5992
or arshgig@rs.af.mil.

Air Force announces

name tag guidance
According to personnel
officids, effective Jan. 1, thename
tag must bewornonthewearer’s
right sideof theservicedress

jacket with the bottom of the
nametag level with the bottom of
theribbons. It should be centered
between the deeveseam and the
lapdl.

If aduty badgeiswornonthe
wearer’sright sdeof theservice
dressjacket, menwill center the
badge ahal f-inch below the new
nametag; womenwill center the
badge ahalf-inch abovethe new
nametag.

Thenametagwill alsobeworn
onadl pullover sweatersonthe
wearer’sright sdewiththe
bottom of the nametag level
centered between themiddl e of
the deeve seam and the seam of
theneckline. It will not beworn
on the cardigan swesater.

For moreinformationAir
Force members should contact
themilitary personnd flight or
commander’ssupport staff.

Hoaxes affect government cards

by Saff Sgt. Melanie Streeter
Air ForcePrint News

WASHINGTON — A recent
e-malil hoax targeted government
purchasing cardholdersinan
attempt to gain vital account
information.

Thee-mail messagelinked
usersto aWeb-based form,
which fraudulently requested key
information such as Socia Secu-
rity numbers, credit card account
numbersand expiration dates.

“Thisisredly uncommon,”
said Josephine Davis, Air Force
banking officer. “What you see
most frequently issomeorganiza-
tiontryingto pick upasioganor
relationshipto (Genera Services
Adminigtration) because GSA
administersthegovernment
purchasing contract.”

Thoughtherewereonly a
coupleof e-mail hoaxesthisyear,
Davissadthereareavariety of
methods used to get government
travel or purchasing card informa:
tion.

“1t’snot becausethey’ retravel
or purchasing cards, but because

they arecredit cards,” shesaid.

“Credit and chargecard fraud
costscardholdersand issuers
hundredsof millionsof dollars
eachyear,” accordingtothe
Federa TradeCommission’s
Web site.

Both Davisandthe FTC offer
waysto avoid becoming the next
vicim.

“Becautious,” Davissaid.“In
generd, unlessyou haveinitiated
thetransaction, nobody hasany
need to know your account
number or expiration date. Banks
don’t even need that information
to beabletofind customersinthe
system.”

TheFTC backsup that
advice.

“Don’t giveout your account
number over the phoneunless
you' remakingthecal toa
company you know isreputable,”
accordingtotheWeb site. “If you
have questions about acompany,
check it out withyour loca
consumer protection officeor
Better BusinessBurean.”

Any attemptsto obtain gov-
ernment card information should

bereported, Davissaid.

“If you receiveahoax e-mail
or any other fraudulent requests,
contact your agency program
coordinator,” Davissaid.

If itistoolate, and fraudulent
charges appear on acredit card
satement, therearedtill things
cardholderscan doto protect
themselves, Davissaid.

“Follow the standard informa-
tion on the back of you credit
card statement, and again, contact
your agency program coordina
tor,” Davissad.

Whilethecardholder isulti-
mately responsblefor resolving
theissue, the program coordina-
tor can help work with the card
company.

“By law, once you report the
lossor theft, you have no further
respong bility for unauthorized
charges,” accordingtothesite.
“Inany event, your maximum
liability under federal law is$50
per card.”

Problemsaside, thegovern-
ment travel and purchasing card
programsarestill agood thing,
Davissad.
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cover photo

Managing your DEP
can be the most
important part to
making goal. A
strong DEP means
perpetuation and
fewer cancellations.

14 Recruiter

November Top EA Recruiters

SSgt James Lucas 313 700%
SSgtAnthony Heim 318  600%
SSgt Terry Gardner 314 550%
SSgt Scott Wold 368  400%
SSgt Jose Rodriguez 369  400%
SSgt Corey Brown 349  400%
TSgt Walter Simons 364  400%
November Top Flight Chiefs
MSgt Michael Williams 332A 211%
SMSgt Clay Stark 314A  200%
MSgt Carl Thomas 344D 191%
MSgt Robert Hall 318D  182%

TSgt Everette Costa
TSgt Kevin Moreau
SSgt Pete Tabury

TSgt Rodney Hunter
TSgt Jim Miller

TSgt Leslie Bramlett
TSgt Christopher Greer
TSgt Steven Suiter

MSgt Colin Nichols
MSgt David Erbe

MSgt Viette Sanders
MSgt Rodney McDaniel
MSgt Rupert Brown

Operation Code Blue -- October-November

The following are individual
standings for the Operation Code
Blue competition for officer acces-
sions recruiters:

SSgt Jess Fisher

MSgt Gregory Stephan
MSgt Jeanmark Couture
SSgt Marcheria Parker

367
314
319
336
341
345
345
345

341E
364G
364A
345D
342F

337
337
341
369

400%
400%
400%
400%
400%
400%
400%
400%

179%
170%
169%
169%
167%

80 pts
66.6 pts
60 pts
60 pts

Recruiter Spotlight

Photo by Staff Sgt. Carissa Lee

Saff Sgt. Seven Callahan

Job title: Enlisted accessions recruiter, 313th Recruiting Squadron

Office location: Vestal, N.Y.

Prior career field: Security forces
Hometown: Stillwater, N.Y.

Time in Air Force: Eight years

Time in AFRS: Two years, five months

Hobbies: Sports events and selling sports memorabilia

What inspires you to do what you do? My wife and two sons
What are your career goals? To retire as a chief master sergeant
What is the best advice you have ever received? If you aren’t having fun,

you're doing something wrong

Personal motto: Sometimes | do what | want, and the rest of the time | do what

| have to



December Promotions

Lieutenant Colonel
Elizabeth A. Larino
Major
Craig D. McCuin
Master Sergeant

Ronald M. Watson
Michael E. Johnson
David J. Collins
Brian P. Cullan
Rodney T. Daily
Anthony P. McGary
Anthony A. Bullock
Russell E. Peal
Gary L. Springer
Ricky White

Lance D. Egan
David A. Erbe

360 RCG

311 RCS

313 RCS
318 RCS
319 RCS
319 RCS
336 RCS
338 RCS
341 RCS
347 RCS
361 RCS
361 RCS
361 RCS
364 RCS

Technical Sergeant

Dennis S. Hall

Lloyd A. Reiser Jr.
Robert Parker

John M. Rawlinson
Robert E. Workman
D’artagnan Witherspoon
Derek M. Stancle

Paul R. Johnson
David R. Shepherd
John H. V. McGahan
Carol D. Kurtzer
Jefferson A. Kohlin
Jason W. Overbaugh
Kevin W. Lockridge
Paul R. Williams
Christopher Holloway
Valentine Cameron

Staff Sergeant

Veronica Stowe

HQAFRS
311 RCS
332 RCS
337 RCS
338 RCS
338 RCS
339 RCS
342 RCS
342 RCS
345 RCS
347 RCS
348 RCS
349 RCS
349 RCS
364 RCS
368 RCS
369 RCS

343 RCS

DEP swear in

Gen. John W. Handy swears in members of the delayed entry program from the 313th Recruiting Squadron
at the Watkins Glen International racetrack in Watkins Glen, N.Y. General Handy is the commander of
U.S. Transportation Command and Air Mobility Command.
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— Recruiting Flashback —

Moments after a delayed entry program ceremony conducted by the 3518th Recruiting Squadron,
new Air Force members proudly display their Air Force T-shirts.




